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Abstract: People started concentrating on Environmental Consciousness, which
led them to shift their consumer purchasing behaviour from normal to green
products. This shift among consumers has to be monitored by researchers, so this
study concentrated on consumer purchase intention towards green FMCG around
various product categories by developing a research model. This research adopts
the descriptive and purposive sampling method. Using valid data of 354 Tiruppur
city consumers, it was found that consumer awareness and concern had a negative
impact on consumer green attitude. A green attitude had a significant positive
impact on green consumer purchase intention. It demonstrated that consumer
demand is increasing towards green products, so manufacturer is to develop a
green communication strategy, and the government has to develop a green
awareness campaign, in order to promote green concern
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